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Ensuring Transparency
PMM investigates the removal of an engine oil from sale following an investigation by
independent trade body, the Verification of Lubricant Specifications (VLS).
The Verification of Lubricant Specifications has announced the outcome of case VLS010151: a complaint
against a fully synthetic 5W30 Hypalube Evo product suitable for passenger vehicle and light duty van
applications. A complaint was received in November 2017 concerning the ability of the product to meet its own
technical specifications and the claims it made regarding ACEA engine oil sequences alongside OEM
specifications. In particular, the product allegedly did not meet its own stated NOACK volatility measure, nor its
claims regarding the application of ACEA 2012 C2 and C3 sequences and OEM specifications pertaining to VW
504.00/507.00, PSA B71 2290 and GM LL–A/B–025.
A thorough investigation
Using its rigorous and anonymous investigation process, VLS procured and tested a sample of the product.
Specialist, independent testing confirmed that the product did indeed fail to meet its stated NOACK volatility
measure, which at 12.5% exceeded the stated MB 229.51 limit of 10%. The VLS technical panel also raised
questions about the claims relating to PSA B71 2290 and GM LL-A/B-025. Once the manufacturer in question
had been contacted with the case findings, it cooperated fully with the VLS investigation and undertook its own
internal review. A er careful consideration of the investigation and review outcomes, the company decided that
the best course of action was to discontinue the product from 30th June 2018.
‘Helpful and accommodating’
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David Wright, Secretary of VLS and Chairman of UKLA, said: “[The
company]
was extremely
helpful and
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accommodating. Following on from our investigation, it ran its own internal review and quickly determined the
best outcome for its customers and end users. Its cooperation ensured that we were able to bring this case to a
swi conclusion, without having to involve Trading Standards as we have done on other cases. This particular
case is a perfect example of VLS performing its vital role to maintain standards in the lubricants industry and
ensure an open and transparent market for both suppliers and end users. Workshops, mechanics and
motorists alike must all be able to have confidence that the products they are using really can deliver what is
claimed.”
60 cases in five years
VLS has investigated almost 60 cases since its launch five years ago in 2013. At the time, some lubricant
products were being sold in the marketplace with claims that were simply unrealistic. Closer inspection found
that occasionally sub-standard formulations were being passed o as the latest specifications, or even failing to
perform e ectively at low temperatures. Although this occurred in the minority of cases, and the vast majority
of lubricants available in the marketplace met the exacting standards of market and OEM specifications, it still
gave cause for concern. As a result, reputable lubricant blenders and manufacturers came together to launch
VLS and provide an independent means to verify lubricant specifications.
Since then, the majority of cases VLS has investigated have related to passenger vehicle engine oils. This is in
line with expectations, as automotive products account for as much as half of all lubricants sold. Many of the
cases have related to marketing claims, and consequently VLS has produced specific guidance in this area to
clarify what the various types of marketing claims mean and what evidence producers should have available in
order to verify them.
David Wright says: “In recent years there has been a trend towards more OEM specific lubricants, leading to
increased fragmentation in the market. These claims are highly complex and involve physical testing of
products in specialist laboratories. Although marketing claims for non-approved products are accepted by both
industry and end user alike, they must be supported by relevant technical data and backed by the technology
provider. VLS’ role is to ensure that lubricant manufacturers know that if they are going to make marketing
claims on packaging, they must be able to back those claims up. That way, VLS can protect garages and
mechanics by confirming that products being sold are genuinely fit for the purpose they claim.”

For more information, click here. (http://www.ukla-vls.org.uk)
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